
Top Fall Perennial  

Bloomers for the Garden: 
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It’s all about the future. I love the future. Planning ahead allows me to be successful. Part 
of planning is sett ing personal and business goals. Only by establishing end points of my 
own choosing am I able to be satisfied with how I live my life. I am looking forward to the 
Fall ANLD workshop, November 14-15, which will focus on marketing for landscape de-
signers. This will be an opportunity for self reflection and gathering new ideas to expand 
my business practice. Plan now to attend this valuable experience. 

Fall in the garden is yet another busy season. We know that fall gardening is the best. We 
have the opportunity to spread the word by using OAN’s Le Tour de Plants, September 13-
21, as a springboard for promoting fall gardening for your business. Choose to revisit past 
gardens in your portfolio; photograph and reconnect with clients you have worked with in 
the past. When you start to look at just how many gardens you have worked on, you will be 
amazed at the actual numbers of lives that have been touched by your talents. If the garden 
isn’t up to your expectations, learn from the experience. To improve upon your work ask 
yourself what you like and what you think you could improve upon. Look also for the suc-
cesses – expected and surprises. As part of the reflection process I need to remember that it  
is the client’s garden and that it  is my job to help the client make the best garden of their 
dreams, not just my dreams. 
 

Remember that a great opportunity exists for your future. Plan now to make a difference by 
volunteering for causes that you care about. Leadership opportunit ies exist within ANLD. 
Let me know if  you would like to be on the board for next year or head up a committee. 
Join in the fun and watch your business take off due to the relationships that present them-
selves. I hope to see you soon at a monthly meeting. 

Have Fun in the Garden! 

Paul 
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Hot northwest day, beautiful gardens at their 
early summer peak, interesting art, and lots of 
enthusiastic “tourists”…what more could we ask 
of the 2008 version of our own ANLD Behind-
The-Scenes Garden Tour? 

A healthy chunk of our membership volunteered for this event: 22 people on the planning committee and 40 vol-
unteers on the Big Day. Many talented members spread the work of planning. Linda Lee kept all on track with a 
detailed time management calendar, which helped focus much of the work in the winter low season. Malgorzata 
Eldred headed up member ticket sales, selling more tickets to members than ever before. Jan Main and Heather 
Reed helped set up PR, which included mentions 
in The Oregonian, Sunset magazine, and a huge 
2-page spread in Lake Oswego Review. Our fear-
less chairman, Carol Lindsay, appeared on Mike 
Darcy and Mallory Gwynn radio shows. Sarah 
Smith, our webmaster, reported spikes in website 
visits after these media hits. Melinda Frey spent 
many hours perfecting the lovely ticket-brochure. 
Kathryn Leech, Amy Whitworth and Lisa Bu-
chanan contributed to the directions and map. 
Dave Leckey, friendly phone master, coordinated 
volunteers and solicited artists and sponsors. 

18,000 postcards, new this year, helped draw attention to the tour and to ANLD. (Thank you to Ann Murphy and 
OAN, who distributed thousands at the YGP and Garden Palooza.) 

Of course, we would have nothing to show if not for the exquisite gardens of our designers: Lauren Hall-
Behrens, Lucy Hardiman, Phil Thornburg, Miriam Bock, Diana Newton, Kip Nordstrom, Linda Lee, Janene 
Walkky, and Susan Latourette. 

Ultimately, the Tour raised $5,948, more than twice as much as ever before! The ANLD Board decided to in-
crease our scholarships from two $500 awards to four $1,000 (2 each to PCC and CCC) awards. But beyond the 
financial rewards, this event showcases the advantage of hiring professional designers, builds relationships 
among ourselves and with nurseries, artists, clients, and builders, and creates PR opportunities for ANLD and 
many of our members. 
 

And, by the way, start thinking about offering your own or a client’s garden for next year! Decisions will be 
made this fall. We will try to cluster the gardens geographically, but that will happen as we start knowing what 
is available. Call Carol Lindsay 503-223-9780 or Lori Scott 503-297-5263 even if you are just barely consider-
ing the idea. 

 

 

  

  

 

Jim McCausland, Sunset Magazine: From country casual to clipped Eng-
lish, from Northwest woodland to Japanesque, next Saturday’s Association 
of Northwest Landscape Designers garden tour is one of the best ever. On 

the press Pre-tour I found a surprising number of unusual plants—
everything from the beauti ful clumping Chusquea culeou bamboo to South 

African Arctotis daisies—plus an inspiring assortment of plant combina-
tions and design ideas.  

Dear Carol, I hope there is a method by which you can share with all your 
members how pleased I was to be a part of your 2008 garden tour.  The 
organization of the event was awesome and I loved sharing our garden.  I 
tell EVERYONE I can “ you are crazy i f you don’t hire a landscape de-
signer!”  You all are great!!  Thanks for including us. PS  Ask us again 
anytime!! (From Carolyn Arntson, Janene Walky’s client.) 

You, too, could have such a happy client and your opportunity is coming right 
up. We are now scouting for gardens with a final selection to be made prior to 

November 1. We need gardens to start the selection of geographic area, so 
pick up your phone ASAP and say ”Hey, Carol and Lori, I might have a gar-

den for you!” 
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Media at Arnston Garden. Anlders at Burck Garden 
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ANLD is looking for next year’s tour gardens!  Why not make it 
YOUR garden. This is an ideal way to get both your talents and 
your name into the spotlight in a very public way! We sit in our 
cramped little offices and create and create and create. Here is a 
way to reap the rewards and here the ooohhss and ahhs of others 

as they experience what you at first only visualized.  Getting a garden ready for a tour is not 
that difficult; you and your client work together to create the special unveiling.  Please con-
tact ANLD to nominate your garden as a tour contender! 
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• Do you drop your fees the moment a client hesitates on your price?   
 

• Do you find yourself agreeing to little add-ons the client requests after the project begins,  

   but don't know how to charge for them? 
 

• Are you unsure how to manage or grow your business?  

 

• Is finding a consistent flow of great clients a constant struggle for you?  
 

• Do you spend lots of hours working on projects for very little pay?  

 

•  Are you exhausted by your business with nothing to show for it? 
 

•  Do you feel like you get conflicting advice on what to do and don't know who to listen to?  

                                   Featured Speaker  - Kirstin Carey  has been present-
ing educational programs and consulting to creative people for over 12 years - helping 

them do what they enjoy AND make money while doing it! Kirstin specializes in working with 
creative right brain thinkers. Her creative clients include landscape professionals, faux finish-
ers, muralists, interior designers, photographers, florists, event planners, and graphic artists in 
the US, Canada, and Australia. http://www.mycreativebiz.com/. 

ANLD Conference & Vendor Fair 

November 14 & 15, 2008November 14 & 15, 2008   

If you answered YES! to any of these questions, the n this unique seminar 
is for you. Join other Portland-Vancouver area landscape designers, architects, 
contractors and interior designers as Kirstin reveals the secrets of getting paid 

what you know you deserve; working with clients you really enjoy; growing 
your bank account & finding yourself truly enjoying your work. This conference 

will provide you with the critical keys to a successful business!  

Getting Paid 
 Marketing forMarketing for   

Landscape ProfessionalsLandscape Professionals   
 

What You’re Worth!  
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Conference Schedule 
�

Friday, November 14th 
�
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Visit with industry businesses at the Vendor Fair 
for valuable product information, demos, samples 

& more! Door prizes too! 

Marketing Materials Peer & Professional Review 

Take advantage of a special conference opportunity to receive 
invaluable marketing feedback from both your peers and Kirstin 
Carey!  We will provide table space for you to display your mar-
keting materials for anonymous peer review and identif ied re-
view by Kirstin.  This is the time to show off your stuff, inspire 

others and receive valuable suggestions for improving your bot-
tom-line with your marketing materials. We have limited space 

to provide this special aspect of the conference so its first-come, 
first serve - we recommend you sign up early! 

Request for Participants! 



ANLD Conference Registration 

New! Register  on-line  with your credit 
card at www.anld.com 

•I am �  ANLD member �  not a member of ANLD   

•I am a �  landscape designer   �  landscape contractor   �  landscape architect  �  interior de-
signer   �  student   �  other:  _____________________________________________ 

•Registration amount $____________________________Date_____________________ 

•Fri lunch : �  veg spinach wrap  �  roast beef  �  wasabi tuna salad �  tarragon chicken salad 

Company Name_________________________________________ �  no company name  

Attendee Name__________________________________________________________ 

Title for Name Tag_______________________________________________ �  no title  

Address________________________________________________________________ 

City/State/Zip____________________________________________________________ 

Phone______________________Email_______________________________________ 

Oct 1 – Nov 4 Sept 1 – Nov 4 Registration Window 

$150 $100 Student Registration 

$200 $145 Regular Registration 

Non-Members ANLD Members Conference Fees 

Use a separate form for each  individual registering. Register early; we expect to sell 

Make checks out to ANLD, 2972 NE Lorie Dr, Hillsboro, OR, 97124. Confirmation by email. No refunds after 11/1/08. 

What You’re Worth!  
Marketing forMarketing for   

Landscape ProfessionalsLandscape Professionals   

What You’re Worth!  

Getting Paid 
 

November 14 & 15, 2008November 14 & 15, 2008   
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Imagine the healing powers of returning home from a busy day and relaxing in your own garden retreat.  It’s 
easy to do, even if you live in an urban environment. 
 

What makes the difference between a beautiful garden and a garden retreat, you might ask?  A garden is an 
area of grounds laid out with flowers, trees, edible and ornamental shrubs, and is for recreation and viewing 
enjoyment.  A garden retreat is a place of its own.  It is space that offers peace, quiet, privacy, and security.  It 
is a magic you can sense before you even reach your front door.  As your hand touches the doorknob, you are 
gently surrounded by the fragrance of flowering plants that welcome you home.  Lush foliage provides a visual 
delight and you hear the twitter of birds, mingled with the bubbling tones from the water feature that attracts 
them to your yard. Immediately, the stresses of the day begin to melt away as your garden retreat beckons you 
to enter.  
 

Yet, the difference between a landscape and a garden retreat affects more than our senses.  Modern day stress 
fills our lives with the conflicts of traffic, the contest of our careers, the consumption of our resources, and the 
carefulness of our relationships.  A garden retreat provides a haven of peace and contentment where we can 
find room to gather our thoughts and achieve true physical, spiritual, and emotional relaxation.  
 

On a physical level, caring for your private garden retreat can burn calories, build muscle, and strengthen en-
durance. The psychological benefits range from a total acceptance from your garden of who you are, to the in-
toxicating sweetness and fragrance of the plants that surround you.  On a spiritual level, regardless of belief or 
practice, a garden retreat supports the harmonious relationship between spirit and mind, helping to refocus and 
sustain the search for inner peace. Garden retreats also offer a practical side to well being. They are a place to 
dine, a space for thoughtful conversation, a gift to share with family and friends, and an environment to con-
duct your daily exercise regimes. 
 

Garden retreats do not need to be completed in 
a few days, weeks, or even months.  An or-
ganic process that can emerge over time, a gar-
den retreat begins with a vision, a plan, and an 
initial investment that earns deep rewards in 
the long run.  Defined by the owner’s personal 
character, a garden retreat is a vision above and 
beyond an ordinary landscape.  A plan that can 
be drafted to include conceptual ideas that ex-
press personal tastes and desires, a garden re-
treat can be implemented in stages that reflect 
personal needs and available budgets.  An on-
going feast for the senses, the plants in a gar-
den retreat can take decades to mature.  Yet at 
each stage of growth, they offer grace and 
beauty and quietly reveal their secrets as they 
embrace and welcome you home.  
 

  

Copyright 2008 

 

The 4Head Garden of Dreams by Marney Hall 

� � � � � � � � �� � � 
����"�



 

������������	
���	����	�����

����
��
�������
�����.��
�	%����2 
'�3��
'��0
*������ 

 

As we all know, homeowners are gaining an increased appreciation of edi-
ble landscaping and are asking for plants in their landscape that can provide 
food for humans and animals.  Here are a few alternative plant choices that 

make good hedge material and offer edible options to meet this growing demand. 

Fagus sylvatica, European Beech.  Used often in its native England as a windbreak and hedge-row, this fast-
growing plant is gaining increased attention this side of the Atlantic.  Beeches are shade tolerant and have a rich 
copper color in the fall.  If they are trimmed in July or August, this hedge will keep its leaves longer into the win-
ter, retaining foliage until the end of the year. Purple and green leafed forms, could be mixed for an interesting 
effect. European Beech produces edible beechnuts that are a wonderful woodland snack for people and animals.  
They can be eaten raw or roasted.  Plant 9-18 inches apart, and prune to 2-8 feet. 

Berberis julianae, Barberry.  This is a dense upright, fast growing evergreen with heavily spined leaves, dark 
green above and pale green beneath.  Masses of yellow or sometimes red tinged flowers wreath the shoots in 
spring, followed by edible, blue-black, egg-shaped fruits in autumn.  This plant quickly forms an impenetrable 
hedge and is shade tolerant. This medicinal edible produces natural antihistamines and is being investigated for 
anti-allergy potential.  Plant 1 ½ to 2 feet apart, and trim after fruiting. 
 

Aronia meloncarpa, Aroniaberry.  This Midwest native has fantastic fall foliage, and bears heavily in late sum-
mer.  Used in jams and for juice, this berry is very rich in antioxidants and vitamin C.  It grows well under an 
overstory as well as in the open, and the fruits are much enjoyed by birds.  Plant 1-2 feet apart, and prune in early 
spring or late winter. 

Vaccinium, Sunshine Blue Blueberry.  This evergreen blueberry is an ex-
cellent hedging material, grows to 3-4 feet tall, has attractive blue-green 
foliage, pink flowers and produces up to 10 lbs of fruit per bush.  Tolerat-
ing higher soil pH than other blueberries and self pollinating, it can grow in 
both sun and shade.  It will flower and fruit heavier in more sun, and be-
cause they are shallow rooted, blueberries need irr igation here in the sum-
mer for best fruit production.  Plant 2-3 feet apart and don’t prune to enjoy 
this plant’s natural spreading habit. 

Mahonia x Arthur Menzies (10-12 feet) and Mahonia x Charity (6-8 feet). 
Both winter bloomers, these relatives of our Oregon Grape have yellow 
fragrant flowers, blooming from December to February when little else in 
the landscape is blooming.  Flowering is followed by enormous clusters of 
striking blue fruit.  Flowers provide nectar for Anna’s Hummingbird that 
are starting to overwinter here in the Portland area.  Both of these can grow 
in partial shade, and make a dense evergreen barrier.  Plant 3-4 apart 
(depending upon desired density) and prune to desired height. 
 

At River Rock nursery, we offer these plants and others for interesting 
hedges, in addition to a wide selection of trees, shrubs and perennials for landscaping.  Please contact us at 503-
936-5901. 
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I was driving past a new, spec house just being finished, stopped for five 
minutes to drop off half a dozen of my business cards on the kitchen 
counter; no one was even there! That quick marketing moment resulted in 
the following clients: 

 

1—landscape install of spec house for open house 

2—landscape design of co-builder #1 

3—landscape design for co-builder #2 

4—landscape design & potential install for a visitor to the spec house who 
bought another house nearby 

Now, THAT was a profitable marketing moment!   
 

 
 

 

Share a great marketing moment you’ve had in the next newsletter!  

Email Gail Dresner at circadian@bctonline.com. 
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At the end of each workday, I enter my time into QuickBooks for clients, admin and 
misc. It’s a hassle, but I have entered this information for a year now and its an eye-
opener! When I compared my project time estimates for completion before and after I 
started registering my hours, it was obvious that I was underestimating the time it took 
to complete projects by at least 50%. I significantly raised my fees—WOW—and felt 
totally justified and with no pushback from new clients!!  
 

Underestimating the time it really takes you to complete your projects will lead you down the rocky road 
of less income, reduced efficiency, more stress and less time to enjoy life. You don’t need QuickBooks (but I ad-
vise you to have some type of accounting system) to keep track of your time, but use something, even a notebook. 
Contractors tell designers all the time that we need to raise our prices and its true. We tend to undervalue our-
selves, but every hour we spend on a project should be charged to the client, preferably up front because backend 
recovery for underestimated hours is always awkward to explain and often difficult to recoup from the client by 
invoicing. After all, the project is done and you no longer have leverage. 

Don’t let your clients or your guesstimates steer you wrong regarding how long it takes YOU to complete a pro-
ject—get the facts by registering your hours and then establishing an average number of hours per type of project, 
i.e. small, medium, large design;  plant placement, install a container, plant shop, whatever & don’t forget to add 
in project time for those emails and phone calls—its your valuable time, so make sure its accounted for! 



Geranium wlassovianum,  
Wlassov's cranesbill 

It really should be moved. At this time of summer, 
early September, it looks too similar to its Lady’s 
Mantle neighbor. But I chose to leave it where it is.  
 

Geranium wlassovianum is hands down my favorite 
hardy geranium and I first came to know this gem 
probably 15 years at a Hardy Plant Society Study 
Weekend. Hardy geraniums were all the rage and one 
plant vendor specialized in them and offered dozens in 
white, pinks, blues and purples. I remember suddenly 
having a collection of dozens of geraniums and driving 
home wondering where in the garden I could put them 
all.  
 

As I recall my 4 inch pot of G. wlassovianum (I call it 
Vlasso for short) didn’t have a single f lower and only a 
few small leaves. Not overly impressive. Unlike most 
geraniums at the vendor’s table the leaves of Vlasso 
were like soft green velvet and the description card 
mentioned the flowers were a deep purple-blue. What 
the heck, it had to join my growing collection. 
 

Fifteen years later I am no longer madly trying to own 
every hardy geranium in the free world and my collec-
tion of favorites consists of around 8 or 10 tried and 
tested plants. 
 

My affection for Vlasso starts in early spring as the 
first fuzzy leaves emerge. Within a month or so it is a 
mound 18-24 inches in size and dancing through the 
large soft leaves are 1 ½ inch flowers of the most gor-
geous purple-azure blue. Vlasso now looks stunning 
next to the chartreuse-yellow flowers of Alchemilla 
mollis.  

In midsummer, when the flowers are spent I 
trim both plants back to about 6 inches. As I 
walk the garden now in early September, 
Vlasso’s foliage and repeat flowers make 
another lovely combination with a pale lav-
ender heather nearby. 
 

 The best show is still to come as the cooler 
fall weather changes Vlasso’s felt-like leaves 
to jewel tones that echo those of Hydrangea 
serrata ‘Preziosa’ which resides just around 
the corner. 
 

Of the dozens of hardy geraniums I have 
grown I am hard pressed to name another 
one that performs as well as Vlasso. The 
furry leaves beg to be touched; the flowers 
are a knockout color and lightly cover the 
plant and repeat through the summer and 
fall. Vlasso’s leaf color also works well in 
the garden with small shrubs such as Fother-
gilla or Vaccinium (blueberry) for the fall 
border garden. 
 

This geranium is tough as it comes from east 
Siberia and northern China and does fine 
with ordinary garden soil and moderate to 
moist soil conditions in full sun. I’ve never 
seen pests attack it or the foliage become 
spoiled by disease or intense sun. Amazingly 
this plant is still not commonly offered in 
garden centers. 

With the days now growing shorter I am 
looking forward to Vlasso’s last and best 
display of the season and in answer to my 
original question-nope, I have no plans to 
move it anytime soon! 
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account the mature size of plant-
ings, to prevent this kind of 
problem in the future.  
In areas where wildfire is a po-
tential threat, great care must be 
taken to ensure there is no loss 
of life or property.  In an already 
established landscape, a wise 
designer will recommend remov-

It might be said that garden design is something any-
one can do, as it is a matter of interaction with, and 
direct action upon, the common elements found 
around us in nature every day. This suggests that its a 
matter of common sense; its tenets readily accessible 
to any homeowner. The learning curve becomes 
steeper, however, when considering all the many fac-
tors that come into play if the garden is to be safely 
lived in and functional 24 hours a day, in all seasons, 
year after year. An additional artistic talent is required 
to include all the important practical concerns in the 
design of a really beautiful and pleasing garden that is 
well-suited to its occupants. The aesthetics, as well as 
the functionality involved are not only significant to 
each member of the household, but also to neighbors 
and passersby who stand to benefit from the harmoni-
ous atmosphere and sense of place evoked by a crea-
tive, intelligent design.  

I would like to offer some examples of the many fac-
ets of planning for safety, usefulness and aesthetics 
that will benefit from a designer’s knowledge and 
skill as they are incorporated into a residential land-
scape plan. If the house and surrounding grounds are 
already placed, the designer must make difficult de-
cisions, which are always based on the client’s 
wishes, but need to be tempered by her own ability to 
take an overall view.   

Existing structures or plants may need to be removed, 
for example, so that work can be done to improve the 
slope for better drainage of rainwater, reducing the 
displacement of soil. This decision could result in ex-
tending the life of the house or other structures, as 
well as saving valuable topsoil. When planning a new 
landscape, a good designer can spot potential drainage 

problems by careful observation of the site and 
surrounding area. She can plan berms, terraces, 
retaining walls or surface drains with various 
hardscape materials and place them properly to 
handle runoff. A clever design may include a 
water holding (pond or wetland garden) or har-
vesting feature to optimize enjoyment and eco-
logical use of rainwater onsite. Decks can be 
built to provide level areas for outdoor living on 
a hillside properly. For stability, care must be 
taken in the placement of landscape structures at 
a safe distance from any slope. The knowledge 
of fast-growing plants with dense, strong roots 
is valuable in the prevention of erosion by sim-
ple, natural means.  

Where rainfall is sparse, options for plant care 
can be based on a client’s preferences. If water-
ing is an unwelcome chore, plan for automatic 
irrigation made to specifications understood by 
the designer. Knowledgeable placement of plant 
groups according to their need in common for 
regular watering allows for efficient use of wa-
ter where it is needed most. This consideration 
is becoming more and more essential in many 
regions, to conserve limited resources. The use 
of water-conserving plants and alternatives to 
turf lawns, which require large amounts of water 
to maintain, is the common sense of a good de-
sign. A natural transition to attractive native 
plantings that require no supplemental water on 
the periphery of the landscape gives a home the 
pleasant ambiance of being an oasis. Common 
sense considerations abound.  Sometimes its 
necessary to remove a visual obstruction, like a 
shrub that has grown too large that doesn’t al-
low safe passage of vehicles and pedestrians off 
the street, through the drive or on the sidewalk.  
A good designer can determine whether the 
plant can be salvaged by careful pruning to re-
duce its size. New designs must always take into 
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ing plants of species she recognizes as highly 
flammable and those that are growing too close 
to the house, except for herbaceous perennials to 
hold the soil. New designs must include these 
guidelines and when possible, provide wide fire 
lanes kept clear enough for fire fighters, trucks 
and equipment. A common sense designer will 
recommend maintenance schedules for irr igating 
perennials and clean up, i.e. thinning the crowns 
of clustered trees, to prevent damage from fires.  

Climate control for homeowners can be managed 
by including landscape features designed to col-
lect heat during cold weather or provide shade, 
cooling breezes or moist environments when the 
climate is hot and dry. Simple technologies sup-
port conservation of resources, offer an eco-
nomic advantage, and create aesthetically pleas-
ing outdoor living areas.  Common sense in de-
sign suggests a number of such structures, some 
of which can be found in historic gardens world-
wide:  

· A warm seat built  of thick stone and facing the 
winter sun, collecting heat and gently radiating it 
outward. The seatback is high enough to shield 
the body from winter winds and provide a shel-
tered niche. A focal point of interest adds to the 
pleasure of warmth outside on a brisk day.  
 

· A south-facing area with walls on the three re-
maining sides may be an extension of this, pro-
viding shelter from winds and collecting solar 
heat to be stored in stone walls and paving. A 
wall that is at least twice the height of the width 
of a narrow walkway beneath it  will shelter that 
walk from winter winds.  
 

· To convert the same space to one providing a 
cool, shady place in summer heat, a loggia, or 
overhead structure that is open between cross-
pieces of wood, can be planted with deciduous 
climbing vines that create seasonal shade. 

· A cool seat is situated to catch the prevailing 
summer breezes, and is sometimes set above 
water features. It  is shaded and has openings fac-
ing the breezes to force the air to pass by the seat.  

 
 

· A cool walk is created by planting a row of 
trees, spaced so that the narrow walk beneath it  

is shaded continuously. Somet imes called an allee, this is 
a pleasant way to connect parts of the larger landscape. 
 

· Separate garden pavilions, arbors, trellises and sepa-
rate or attached pergolas are lovely ways to display 
flowering vines and create shade with air movement 
wherever it  is needed. Cloth may be used for awnings; 
open air porches can be added to the side of the house to 
entice people outside for dining, entertaining, relaxing, 
even sleeping during summer heat.  

 
Water features can be of many types. All provide interest, 
sound and texture, cooling and moisture in varying 
amounts, as well as psychological relief from oppressively 
hot weather. Passive features collect water and reflect 
light and images of the surrounding garden.  Active fea-
tures use gravity to draw water down in falls, cascades, or 
gentle meanders. Aerated water features use pressure to 
project water and create mist.  These are the most cooling, 
and can reduce air temperatures significantly in the sur-
rounding area. They also support plantings that need sur-
face moisture, like ferns, mosses and orchids. Savvy de-
signers combine these types in myriad ways to create 
paradisiacal living spaces with very little use of outside 
utilities for climate control.  

Perhaps the most utilitarian of all garden types is one that 
is experiencing a transformation in design. Those with the 
common sense to provide themselves, their families and 
neighbors with high quality, clean, inexpensive foods and 
herbs are gardening with a new sense of style. A potager 
does not have to be regimented, dull or unattractive. Small 
orchard tree varieties also allow city dwellers to grow 
fruits and nuts at home. Creative design can make food-
growing a work of art, worthy of a prominent place in the 
suburban landscape.  

The expertise of a trained, conscientious garden designer 
can be applied to any concern for safety, utility or beauty. 
Consider a number of other elements that carry significant 
weight and require intelligent design decisions: the safety 
of play areas for children, access for construction or utility 
workers and vehicles, careful planning for swimming 
pools, lighting for security and ambiance, a welcoming 
and safe entry area, a compatible personal space that pro-
vides sanctuary from a noisy, fast-paced world. Common 
sense would urge homeowners to seek out and utilize the 
professional skills of a garden designer for these, and 
other facets of creating a living masterpiece intended for 
years of usefulness and enjoyment.  
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Sept 19 - 22  Garden Writers Assoc Annual Symposium 

Oct 2-5 Portland Fall Home & Garden Show, Expo 

Oct 6 
ANLD 

Challenging Sites: Designers & Contractors will  share projects. We nominate the 2009 
board members. 

Nov 1 HPSO—Fall Lecture Program & Resource Fair: Native Plants to Beautify Your Garden and Sustain  Our 
Ecosystem ; Gail Dresner, ANLD member, guest speaker, The Mixed Species Yard - Successfully Inte-
grating Wildlife & People into Landscape Design 

Nov 3 
ANLD 

Member Panel discussion: "Here's who I am, Here's what I do, How things went last year. We 
will vote in our 2009 board members. 

Nov 1 
14-15 ANLD 

Getting Paid What You’re Worth: marketing for landscape professionals; watch your 
email for registration info! You can now register on-line, too! 

Feb 11-15, 09 NW Flower & Garden Show, Seattle  

Feb 18-22, 09 Portland Spring Home & Garden Show, Expo 

Feb 27-Mar 1, 09 OAN—Yard, Garden & Patio Show, OR Convention Center 

Mar 27-29, 09 Better Living Show: The NW’s Largest Sustainable Lifestyle Show, Expo 

Please email calendar postings to circadian@bctonline.com 

Clip & Save!  Regular ANLD monthly meetings are held the 1st Monday/month with no 
monthly meetings Jun, Jul, Aug, Dec. Summer meetings are special events held at a variety of 
locations. Meeting agenda: 6:30 pm, networking & light supper; 7-9:00 pm, regular meeting. 
Location unless otherwise indicated: Tigard Friends Community Church, 15800 SW Hall Blvd, 
Tigard, OR, 97224. See map on our website, http://www.anld.com as well as additional infor-
mation about upcoming events!  
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I’m talented, trained &  
experienced in design &  

maintenance! I’m relocating to  
Portland soon & am seeking  

a full time position.  
For resume & portfolio contact:  

Willow Hill, 541-579-1259 
whlandesign@gmail.com 
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USDA APHIS officials indicate they 
are planning to add the Kousa dog-
wood, Cornus kousa, to the list of 
plants identified as hosts for Phy-
tophthora ramorum, the destructive 

plant pathogen that's also known as sudden oak death. This is 
coming about because Kousa dogwoods infected with the dis-
ease recently were found at a nursery in British Columbia, Can-
ada. A related dogwood, C. kousa X C. capitata, was previously 
listed as a regulated in 2006. 


